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ABOUT THE AUTHOR 
 
Marcelo Vivacqua was born in the city of Rio de Janeiro, Brazil, known as 

"Wonderful City". Since he was a child he was always curious and questioning, 

making many teachers find him a bad example because he did not simply agree to 

repeat the contents of the books and what was taught in the classroom. He did not 

understand why he was being reproved and had a response that was considered 

"incorrect" even if it was more logical and intelligent than the one he had been 

forced to decorate. This spirit of "Productive Dissatisfact ion" already gave signs 

that, in the future, it would be a profession where curiosity, creativity and 

experimentation would be present. The predictions came true: he graduated in 

Veterinary Medicine, became an internationally recognized inventor creating 

inventions that saved thousands of animals 

from suffering: a pharmaceutical 

composition that functions as a non-surgical, 

painless and safe castration method 

(STOPSEX100) and another one, indicated 

for cancer treatment (Organic Cancer 

Treatment - ORCANTE), both based on natural 

active principles, derived from papaya, pineapple and milk. He completed his PhD 

in Reproduction Biotechnology and specialized in Neuroscience applied to 

Education. In 2011 he founded the Brazil International Inventors, Scientists and 

Entrepreneurs Association (ABIPIR), a non-profit organization and the InnovaCities 

- International Fair of Applied Science, Inventions and Innovations. In 2013 he 

became a member of the Executive Committee of the International Federation of 

Inventors' Associations (IFIA). In 2012, he created the “Invent, Innovate and 
Change the World Program” and, at the same time developed the "Genome of 

Innovation". a teaching and training methodology. This methodology have already 

been applied in more than 4 thousand people among inventors, entrepreneurs, 

teachers and students of various ages, levels and areas. In 2016 he created the 

InnovaCities Program to Promote Innovation - ProCities, an activity that takes 

place within the fair and aims to connect inventors, scientists and entrepreneurs 

face to face with investors, companies and governments seeking to finance their 

projects and development partners, Industrialization and commercialization. After 

completing 6 editions of InnovaCities in Espírito Santo state and one in Paraná 

state (InnovaCities Latin America), he finally saw his great dream come true when 

he took it to the African Continent (InnovaCities Africa) where, through 
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inventiveness, entrepreneurship and innovation, he. as well as in Brazil, to 

stimulate and support Inventors, Scientists and Scientists to implement efforts to 

develop sustainable, feasible and efficient solutions to the great problems that 

afflict populations in all African Countries. In order for InnovaCities Africa to 

become a reality, ABIPIR had the indispensable support of the Angolan Foundation 

of Innovative Inventors (F@ ii), the Angola Association of Innovative Inventors (A@ 

ii) and the Independent University of Angola (UNIA). 

Introduction 

There is a Chinese saying: "We here in China do not value ideas, but rather we 

execute them." In the same line of reasoning Americans usually say that the value 

of an idea is at most 1 dollar cent, but that the implementation of this idea can 

worth millions. Even before I knew these dictations I already had as a "mantra" or 

philosophy of life the operability without ever neglecting the planning. In other 

words, I have always been extremely creative and ideas have always been lacking 

to the point that even today some people are frightened by my speed at presenting 

many solutions to a problem at a single moment and already envisioning their 

deployment in the future. They fear that, by having a large number of ideas, I 

would not be able to execute them. Only after realizing that everything that was 

planned materializes, do they convince themselves that I am not an expert in 

practicing futurology exercises, but of having the vision of where one wants to 

arrive to draw the smarter route, and that requires less investment of time, physical 

and mental effort and money. People who does activities like mine today are 

considered as "Innovation Engineers". Throughout the last 20 years I have 

travelled through more than 80 countries 

participating in fairs of inventions and innovations, 

talking with people of all life styles, of different 

professional backgrounds, but mainly with inventors, 

scientists and entrepreneurs. My main goal has 

always been to understand what were their main 

difficulties in making their ideas and inventions to 

become a successful product of the market. By analogy with the medical language, 

which gave rise to the name of this methodology, the "symptoms" I observed 

showed me that the main difficulty they faced was to find an investor or a company 

interested in applying for financial resources, licensing or buying the patent. This 

difficulty is present in all Countries, regardless of whether they are, in the 1st or 
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3rd world. In my "diagnosis" I identified several causes for the problem, among 

them, the isolation of the inventor avoiding to socialize, causing them to lose the 

opportunity to improve their inventions by incorporating new technologies; The 

unfounded and exaggerated fear of having his ideas stolen; Lack of minimum 

knowledge of patents and technology transfer contracts; The difficulty in presenting 

their inventions in a clear and persuasive way to investors and companies in the 

exhibitions and pitch sessions, among others. 

What is GENOME OF INNOVATION? 

Genome According to encyclopaedia Wikipedia means all hereditary information of 

an organism that is encoded in its DNA. More precisely, the genome of an 

organism is a gene formed by a set of chromosomes. The chromosomes are the 

cells that make up our genetic code that determine what our physical, intellectual, 

and behavioural characteristics will be. Following the same logic, the "Genome of 

Innovation" includes the 6 "genes" that, once combined, are responsible for 

balancing the process of transforming an idea into a successful marketable product. As 

in the human genome, the absence or malformation of one of these genes causes its 

carrier to present physical and / or intellectual problems, failure to comply with one of 

the 6 steps or achievement with poor quality will inevitably lead to disappointment, 

failure and injury. 

Identifying the problems that keep inventors, scientists, and entrepreneurs from 

achieving their long-awaited success was the first step in motivating me to write the 

"Genome of Innovation" methodology. It has been applied for 4 years in courses and 

workshops and helping inventors, scientists and entrepreneurs to overcome obstacles 

and achieve success. This E.book contains excerpts from the book and online course 

that will be released soon. I hope you can take good lessons from it, this is my goal. 

Remember to follow the philosophy of IFIA-ABIPIR: “Invent, Innovate and Change the 

World”. 
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Step 1 - People 

 To be successful as an inventor, whether you are an Inventor, Scientist or 

Entrepreneur you need to adopt the “Unsatisfied 

Productive” stance that we mentioned earlier. In other 

words, there is no defined profile for someone to 

become an Inventor, he or she just must have curiosity 

and an uncontrollable desire to identify problems, not 

to complain, but to work for solutions. Always keep in mind that in order to solve 

problems you must first know them very well and, more importantly, know the 

people who suffer from it, your target audience. The first step is to create Empathy, 

which is nothing more than putting yourself in the shoes of people for whom you 

are willing to create solutions to mitigate or solve their problems and make their 

lives healthier, more comfortable, safer and 

easier. Empathizing with someone means 

putting on this person's shoes, thinking, 

feeling, suffering and rejoicing like them. Only 

in this way will you be able to develop an 

invention which will be transformed into a 

marketable product that consumers are willing to pay to use. Remember that what 

matters is what CONSUMERS think and not what YOU think. The first action you 

1-People 2-Perception 3-Product 

6-Promotion 
4-Protection 

5-Planning 
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must take to establish the empathy relationship is to visit the places where your 

invention may be sold. Imagine that you have developed a product called 

"LifeFood" based on natural active principles extracted from plants, which will allow 

people to sanitize fruits and vegetables and at the same time extend their useful 

life maintaining the taste, texture and appearance for twice the time of those which 

were not submitted to the application of the same product. You should visit 

production sites, free markets, supermarkets and talk to farmers, merchants and 

consumers to gather opinions about the solution you developed, find out if there 

are products similar to yours, what price they would be willing to pay for it, etc. 

Give up all vanity and pride, listen 

carefully to criticism and turn it into 

valuable information that will help you to 

perfect your invention. Offer some fruits 

and vegetables treated with your 

product to some family and friends and 

listen to their opinion. Make contact with 

your Association of Inventors, 

Universities and Incubators and seek 

help to scientifically validate your 

product. By following these steps you 

will have empathized with all these 

players in the innovation ecosystem and will be much more likely to achieve 

success with LifeFood. Empathy is the secret weapon for the success of any 

invention or business because is insane to spend years of your life developing 

some “wonderful solution” and in the end you will be disappointed and broken 

because nobody will want to by it. Remember: you need to hear with your heart not 

only with your ears. 

Learn English 

In addition to empathy, the inventor  must be in constant personal and 

professional improvement, conducting training and 

improvement courses in different areas that can add 

value to the innovations that he develops. The fact 

that you do not have the financial resources to attend 

a course or to be far from an institution that offers it is 

no longer the reason to stay in the comfort zone. On 

the Internet you can find a multitude of free courses in 
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the most diverse areas. If your Country has not the English as a mother 

language you will realize that the availability of good material for 

researching is not so great but in English the list is immense. This is why 

the knowledge of the English language has so fundamental importance for 

the inventor, Scientist, student or entrepreneur to establish as a priority the 

learning of this language. Otherwise you will always be behind those who 

dominate it and will hardly have subsidies to develop a modern innovation 

that meets the interests of consumers precisely because they do not know 

how to analyze the global scenario. 

Neuroscience Tips to Improve the Brain Performance 

As a specialist in Neuroscience, I have been applying and teaching various 

techniques of "brain empowerment" in the workshops, courses, and the 

book and video course that will be released. They are scientif ically proven 

techniques that have delivered concrete results to thousands of people, 

including myself. Our brain is divided into 3 parts, the reptilian which dating 

back to the time of the dinosaurs (hence the name derived from reptile) and 

is responsible for the functions performed by our "autopilot  brain". These 

are activit ies that we do without realizing it, such as walking, driving for 

long distances, eating using the cutlery etc. The second is the limbic 

system or the ”emotional brain” , responsible for the emotions, including 

empathy, that we dealt with earlier. The third, represented by a thin layer of 

cells in the most superficial region is the cortical brain or the "thinking 

brain" part. This region is 

responsible for more than 

80% of the energy consumed 

by the brain. This causes the 

cortical brain to seek to 

"delegate" most of the 

functions we perform daily to the reptilian brain in order to save energy . In 

other words the cortical brain is a great lazy one that resists as it can to not 

leave the zone of comfort. The problem is that this state of little reasoning 

leads us to act like robots, eliminating our creativity and, consequently, our 

ability to generate ideas that would turn into inventions and innovations. 

One way to minimize this risk is to constantly challenge our brain by solving 

problems, creating more of a solution for them, and taking some action and 
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developing activit ies that enable activat ing and connecting the 2 brain 

hemispheres, the law, responsible for artistic,  creative and inventive talent 

and the left, responsible for logical and mathematical reasoning. By 

performing these activities you will stimulate the formation of new neurons 

(brain cells) in a process  Known as neurogenesis and will create new synapses 

(bridges that connect the neurons to each other). The higher the number of synapses 

and neurons the greater will be your neural network (like the Internet) and faster will be 

the speed of logical and creative reasoning in addition to developing a more powerful 

memory. You will find the complete relationship in the "Genome of Innovation" Book. 

Here are some of them: 

 Try to use the non-dominant hand (if you are right handed use your left hand 

and vice versa) to perform daily activities such as using the mouse, fork during 

meals, combing hair and brushing teeth etc.; 

Change your routine: go from home to work or school in alternative ways, get in 

the car through the hitchhiker's door, listen to different styles of music, read 

different themes from books and magazines and websites; 

Stimulate new meanings: study subjects other than those you are an expert. If 

your invention is based on knowledge of electronics, then study robotics and 

automation. In addition to developing neurogenesis you can improve your inventions 

and make them more comprehensive and technological, increasing the chances of 

getting investments and selling it to a company. Have dance lessons, learn to play an 

instrument etc.; 

Volunteer at a public school, nursing home, orphanage or disability association. 

Donate what you think will add value: your knowledge to teach and train, listen 

and listen to people, help with cleaning, maintenance of physical parts of the building, 

preparation of food, etc. In addition to developing a more powerful brain you will 

develop your empathy and get along with your conscience by doing good. Remember 

the popular saying: "Who does not live to serve does not serve to live"; 

Feed yourself in a healthy way and practice physical activities regularly 

(scientific studies show that performing 40 minutes of walking 3 times a week 

promotes the  hippocampus size increasing, a structure in the brain responsible for 

short-term memory and emotions minimizing the risk of developing Degenerative 

diseases like Alzheimer's and Parkinson's. 
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Step 2 - Perception 

Creativity, contrary to what most people think, is not a gift that is 

born with people being found only in inventors, architects and 

artists. It is a skill and can be developed by anyone as long as 

appropriate techniques are used. What you need to keep in mind 

is that to have good ideas that can turn into inventions and later into products that 

succeed with consumers you need to have many ideas. The best way to have 

many ideas is to have the vision of a tourist. Watch everything around you as if it 

were the first time you had been visiting your neighbourhood, your place of work, 

and even your home. Use all the senses: sight, smell, taste, hearing and touch. Set 

a challenge each week to create solutions to a 

problem that is not your responsibility to solve. Take 

as an example the public cleaning which, in principle, 

is the responsibility of city halls. Think of technology, 

education, and awareness solutions that minimize 

waste in inappropriate places. Create a prototype of 

the solution that can be a drawing on paper, on the 

computer or a mockup (artefact made with paper). To 

avoid any of the ideas being lost since our short-term 

memory can only store a few information, use the 

"Ideas notebook". Take it everywhere, including shower, because many scientists 

attribute the fame of the place to be a source of inspiration to the fact that when we 

are showering we relax our minds forgetting the worries and giving wings to our 

imagination. 

 
Step 3 – Product 

 

Do not fall in love with the invention prototype, identify its 

defects before the customers do. 
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Characteristics of the ideal prototype and / or invention:  

Among the many characteristics that must be presented by a 

prototype or invention one of 

the most important is that it is 

Sustainable. Sustainability is 

characterized by several points: 

from the environmental point of 

view, the invention should not 

in its manufacturing or disposal 

process generate wastes that 

negatively affect the health of 

the environment, people and 

animals (Ecofriendly); Economic: it must have a sales value that allows the 

target public to acquire it and with a profit margin that allows to maintain 

the survival of the inventor and / or company; Inclusive: to have a current 

or future version that allows its use for the d isabled and elderly people. 

It should be easy to use by the target audience (plug and play) 

because products that require complex technical knowledge with 

manual readings reach a very limited audience.  

It must be an attractive design to provide comfort to users because 

however useful an innovation may be diff icult someone will use it if it 

does not have a good visual presentation. 

Preferably you should have an smartphone application (app) 

associated with it and / or a platform or Internet site that can be 

accessed by the desktop, tablet and mobile phone (webmobile friendly) that 

explains its operation, have user testimonials 

and preferably the consumer can purchase the 

product by the site through e-commerce 

(e.commerce). 

An invention to become innovation must add 

value to people's lives. In other words it needs to 

be HELPFULL. One factor that contributed to 

creating the st igma that inventors only develop 

uselessness is precisely the fact that a large part of them, regardless of the 
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country where they are, follow only their "insights" or inspiration, they 

invest years of their time, health and Money in the development of 

inventions that when they try to put on the market realize that there are no 

interested customers. That's why it's so important not to keep your idea to 

the 7 keys and develop not what you find interesting but what the public -

consumer needs and wants to buy. Otherwise you will arrive after a failed, 

unmotivated, low self-esteem, devalued and ridiculed decade by family, 

friends and society, and having as sole consolation that invention that 

would revolutionize the world as a trophy in your garage.  

Boarding Diary 

It is important that you have a "Boarding Diary" which is a notebook 

containing annotations of all steps that range from conception of the idea of 

an invention to the construction of the final prototype. It is important that 

the notebook has the numbered leaves of the factory and that it contains 

drawings, photographs and all other documents that can create a history of 

the entire creation process. This Journal may also be used as proof of 

ownership of the invention in the case of a judicial proceeding. 

 

Concept proof 

Proof of concept is a practical model that can prove the (theoretical) 

concept established by a research or technical article. These are 

procedures and tests that are performed in order to prove that the idea 

designed to solve a problem is efficient and can actually be used on an 

industrial scale and marketed by the target audience. The inventor should 

seek support from his Association of Inventors, Universities, Incubators or 

companies specialized in performing this type of proof.  

 

Difference between discovery, invention and innovation 

Discovery means something that already existed in nature and that was 

identif ied by man as something useful to be used for his benefit as fire. 

Already invention is characterized by the 

materialization of an idea, as for example 

the invention of the wheel. When working 

on improving the design of the tool and 

creating a process for it to be produced 
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on an industrial scale alone or incorporated into another product such as 

the automobile, and started to generate profits from its sale, an innovation 

was created. In other words innovation does not have to be something new, 

but rather identify a new use for something that already exists and generate 

business, ie the issuance of invoice.  

 

Step 4 - Protection 

 

The only way to transform creativity and knowledge, 

intangible goods into something that can be a source of 

tangible wealth, is through the protection of intellectual 

property.  

As I mentioned earlier, it's okay to share your ideas with people you understand 

that can help you refine your project. What is not recommended is to describe the 

details of the secret of the invention, that is, the "cat leap". On the other hand no 

investor or company will invest in a project 

that it is not sure that it can solve the 

problems of many consumers and in this 

way generate many profits. To resolve this 

deadlock, before a meeting where the 

most critical details of the invention will be explained both parties must sign the 

Confidentiality and Confidentiality Agreement or NDA (Non disclosure Agreement). 

 

Prerequisites for patenting an invention 

Novelty: the invention must be unprecedented in the world and there is no other 

with the same characteristics; 

Inventiveness Activity (no obviousness): The invention cannot be the result of an 

obvious finding to a person skilled in the specific art. As an example, if a skilled 

nurse who resolves to mix an antiseptic with hydrogen peroxide and resolve to 

apply for a patent for the resulting solution claiming that it is more efficient in the 

wound healing process than one of the two ingredients alone. It will not be 

characterized with inventiveness activity, since the result would already be obvious 

to someone who has experience in the area. 

Profile of industrialization (scalability): the invention must possess 

characteristics that allow it to be a target of industrialization process and not only 

be manufactured by hand inside the laboratory or garage. 
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Benchmarking: Learn to consult patent platforms 

An important tool for all inventors is the research on patent platforms for 

benchmarking that may inspire them to develop new inventions as well as identify 

those that are similar to those that they develop. From this knowledge it will be 

possible to avoid the investment of time, money, physical and mental effort to 

develop something that already exists. One of the most complete and important 

and platform for research is the World Intellectual Property (www.wipo.int)  

 

Step 5 - Planning 

Those who do not measure do not create indicators, without 

indicators there is no way to plan, without planning a well-

developed flight plan is made by a blind, dangerous flight and 

without knowing if and when we will arrive at the planned 

destination. Planning is divided into 3 phases: strategic, tactical 

and operational. Let's imagine that you decided to adopt a 

healthier lifestyle after having been at risk of life by having been hospitalized in an 

emergency hospital with high blood pressure and heart palpitations. You've come 

up with a 6-week plan to become healthier and get out of the risk group of those 

people who are prone to having a heart attack or stroke. Planned a 10 kg weight 

loss over this 6 week period (Strategic Planning). To achieve this goal safely and 

without risking his life, you arranged a consultation with a well-respected and well-

recommended nutritionist and initiated responsible and disciplined food re-

education indicated by him (Tactical Planning). Finally he did not wait for the next 

2nd. But started the process on the same day and started to use the dessert plate 

instead of the conventional dish in the meals and thus reduced the food intake by 

30% (Operational Planning). 

Every inventor who wishes to succeed in the commercialization of his invention or 

in the search of investments must, necessarily, become professional. This 

professionalization involves the elaboration of a Business Plan, which is a 

document that contains all the necessary information to show investors and 

companies that it is worth believing and investing in the invention. The Business 

Plan contains, in addition to the description of the business model, which is how 

you plan to make money with the invention other management tools like the 5W2H, 

SWOT Matrix, GUT Matrix (Gravity, Urgency and Trend), feasibility, technical, 

economic and environmental study of invention, among others. 
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How can I make money from my innovation? 

If your invention is protected by patent you can capitalize resources through 

licensing for industrialization and commercialization by gaining a percentage per 

piece sold (royalties) or by selling patent rights. 

 If you have identified that your invention does not meet all the requirements to be 

patented, don’t become discouraged because, if your invention solves a problem of 

many people, you can still make money by transferring technology, ie by charging 

to teach the application It in the case of a process and gaining a percentage per 

unit produced in the case of products. If you have resources or find a partner you 

can still Industrialize and market the invention on its own by creating a startup to 

fetch funds or starting a business. 

 

Connect with Universities, Incubators, Accelerators, 

Investment angel and especially other inventors 

Remember the diagnosis of the causes of the failures of most inventors. One of the 

main ones is isolation, that is, many think they are self-sufficient or afraid of having 

their idea stolen. Look for people who can help you develop, enhance, fund, 

industrialize, and sell your invention, but not before signing the confidentiality and 

confidentiality agreement. 

 

Step 6 – Promotion 

 

It is not enough to have a good product to solve problems, the target audience 

formed by consumers as well as investors and 

companies need to know of their existence through a 

communication and marketing strategy focused on 

social media, an efficient, dynamic, fast and with 

excellent value for money.  

Promote your digital and social inclusion 

Connect with other inventors at social networks as facebook, tweeter, instagram, 

whatsapp, Messenger and improve their design by adding new functionalities 

through the insertion of new technologies from areas other than those you master 



 

15 
 

(Information Technology and Communication - ICT, electrical, electronics, 

automation and robotics etc.). 

 

How to present yourself in public very well, capture 

investments and sell your invention 

 

Empathize with your audience 

Have a "winner" position and not a "loser": 

convey trust, look into the eyes but do not 

"face" your interlocutor for a long time because in 

many Countries this is characterized as a rude 

attitude. Have a firm handshake. Study the 

etiquette rules of various Countries and avoid embarrassment as habits vary by 

location, religion, sex, and so on.  

The presentation should be brief to attract the attention of investors and companies 

and do not bore them: Follow the script during the pitch: introduce yourself, your 

team and your company if you have one. Focus on the competencies of your team 

members; Present the identified problem; Describe the prior art (existing solutions 

on the market to solve the described problem, ie its competitors); Presents your 

solution (invention) highlighting the advantages that it has when compared to those 

described in the prior art; Say what you need to complete the development, perfect 

or industrialize the invention and, if it is financial resources, describe exactly where 

it will be applied. 

Know the numbers very well (how much you need and how you will apply 

the investment, or coordinate the process of transferring technology in the 

sale to a company)  

Present a well-crafted "functional" prototype. Just as in your personal 

presentation you only have one chance to make a good impression, the 

next will be the second and, in the overwhelming majority of cases, the damage 

has already been done irreversibly so that no investor or businessman will open 

space in their busy schedules to meet you again. 

Respect people's time and space: gain confidence and attention and do 

not try to impose them. 

. TheProblem 

. Prior art 

. My invention 

. Needed 
investment 
$$$ 
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When you are going to expose your inventions at fairs, try to decorate the stand so 

that it is attractive with a banner containing concise information, very visual with 

lots of photos and look for a notebook with explanatory video 

Give the same attention to all visitors to the booth because from where you 

least expect it may appear a business opportunity or an opinion that can 

help in improving the prototype. 

Have the invention connected to the web: facebook page, Linkedin, 

landpage with application videos and testimonials from users of the beta 

version of the invention 

Sell the benefit, not the technology: At the moment of presentation to 

investors or entrepreneurs focus on the benefits that your invention can 

offer the user and does not stick to the technology behind it. Leave the technical 

details for the second moment, remember that the first pitch is meant to "hook" and 

investor or businessman so that it gives you a second chance to talk in private.  

 
Final considerations 

People, as one would expect, strive to do their jobs efficiently and quickly, to act 

honestly, peacefully, comfortably, and collaboratively to receive a prize as a 

reward: praise. This behaviour is totally normal because this is one of the 

principles of several techniques of Neuroscience applied to daily and professional 

routine to achieve excellence through 

the activation of the reward center in 

our brain. The association of an action 

that causes us well-being motivated 

by the discharge of neurotransmitter 

hormones like endorphin and 

dopamine which motivates us to return 

to act in the same way and thus we 

create a habit. Care must be taken to 

create these action-well-being correlations that focus on positive attitudes and that 

bring benefits to our health and to our relationship and performance with family, 

co-workers, and society. Okay, okay, let's keep on for compliments, it's no sin. But 

what about criticism? How to receive them? In the old days many messengers 

were the target of the messages recipients' anger when these were bad news, 

even getting killed by those who were dissatisfied with them. A great bottleneck for 

human and professional development is precisely the difficulty of dealing with 

criticism. Learn to separate professional criticism from staff, filter out irrelevant 



 

17 
 

things, and enjoy the rest for your progress. Just think that just because you fail to 

prioritize your own priorities to pay attention to what you are doing and still bother 

to analyze your actions and give you a diagnosis of the situation for free, is already 

a reason to that you should thank who criticises you. Even the most rude, 

uneducated people who expose you to criticism aggressively deserve attention. 

Remember that people who you have a deeper emotional connection have 

difficulty to criticize because they become afraid to hurt your feelings. So take 

advantage of the lessons, perform a self-analysis and use the essence of what has 

been said to enhance your invention, professional project or your actions in the 

family and social fields. People who really like you, however uncomfortable it may 

be, speak what you NEED to hear rather than what you WANT to hear. HATE THE 

MESSAGE, NOT THE MESSENGER.  

Special thanks 

Taking InnovaCities beyond the borders of Brazil was a dream that I had cherished for 

a long time. The concept of InnovaCities is based on collaboration between all actors of 

the Innovation Ecosystem: Inventors, Scientists, Entrepreneurs, Investors, etc. 

InnovaCities arrives to Africa with the purpose of, together, to encourage the incessant 

search for solutions to technological and social problems that afflict millions of people 

around the world, to make the 

marketing process easier for the 

worthy survival of the inventors 

and the focus on a results and not 

in the glamour  and luxury of some 

exhibitions fair. The gateway was 

Luanda, a beautiful city, with 

receptive, intelligent and 

hardworking people but, like 

all the other Countries in 

the world, presents its social problems, and through the continued actions of 

InnovaCities, we believe it is possible to mitigate and, in some cases, eliminate them. 

This will be done through educational but, mainly, operational actions, which means, in 

other words, reaching the communities in need of solutions developed by the Angolan 

and other nationalities inventors to solve the main problems related to access to 

drinking water, basic sanitation and quality and quantity of food. My presence in Angola 
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was only made possible thanks to the efforts of people to whom I pay my simple 

homage: 

Dr. Desidério Costa: Former Minister of Mines and Petroleum, 

entrepreneur, founder, President and patron of the Angolan 

Inventors Foundation, as well as myself, creative, enterprising, 

innovative and lover of horses. Throughout its history it has been 

building an unequaled portfolio of positive contributions to Angolan 

society. Visionary and with enviable health and energy, he 

envisions the realization of innovative projects for at least the next 

20 years. A patrimony of Angola and of Humanity. 

 

Mr. Alireza Rastegar (President of IFIA) for his innovative vision, sensitivity in 

supporting inventors all over the world and for his excellent work in IFIA And 

unconditional support and Ms. Margareth Jacinto, Director of the Angolan Inventors 

Foundation and, together with Celso Salles, were the two central pillars of InnovaCities 

Africa. A warrior woman, intelligent, who skillfully represents the strength and talent of 

the Africans. 

Mr. Celso Salles: general coordinator of InnovaCities Africa, an 

advertiser, entrepreneur, private friend and my Communication and 

Marketing Mentor, selfless, active and passionate for the causes of 

Africa, in particular Angola. The Brain of InnovaCities and ProCities.  

 

Mr. Lei Gomes Bitombokele: President of the Angolan Association of 

Inventors and Inventors of Angola - A @ ii is a person dedicated to 

the cause of the inventors who have been working unceasingly since 

its foundation to support the development and commercialization of 

inventions. Together with Celso Salles was the great articulator of the 

realization of the InnovaCities Africa from conversations that we had in 2016 in Brazil. 
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Professor Dr. Lázaro Ramos: he was an instrumental in the realization 

of the InnovaCities Africa because he articulated with the Independent 

University of Angola - UNIA all the procedures that allowed both the 

invention show, InnovaCities Program to Promote Innovation – 

ProCities and the workshop Genome of Innovation were realized. He is an innovative 

professional already having his talent recognized and rewarded by the IFIA by the 

Strategic Program of Rural Development - PEAD - Rural. Angola can boast of a son so 

illustrious and engaged in social causes. 

 

 

To the ANGOLAN PEOPLE, in this photo represented by the group that participated in 

the Workshop "Genome of Innovation", formed by Inventors, Professors and 

Academics of the Independent University of Angola, 

 

 

 

THANKS ANGOLA, THANKS ÁFRICA! 
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